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Introduction
Thank you for considering our Consumer Insights and Marketing Executive role at Fair4All Finance. As we
continue our exciting growth plans and begin to deliver on our ambitious goals, we are seeking a
passionate and enthusiastic person with experience in delivering consumer insights projects and direct
to consumer marketing activity to support our customer focused product and marketing design. Your
work will have a direct impact on the lives of potentially millions of people who are living in vulnerable
financial circumstances, building awareness of the organisations that can help them the most and
supporting them design more effective marketing plans. During covid 11m people accumulated £25bn of
debt and arrears for essentials – our work is focussed on helping those customers have better
alternatives and more affordable credit.
In this role, you’ll be managing our consumer insights projects, where the outputs are used to develop
inclusive products and services for customers in financially vulnerable circumstances. This means you’ll
be passionate about understanding consumers and developing strategies to reach and serve them.
Ideally, you’ll also have experience in direct to consumer marketing activity, which could include
supporting strategy development, supporting or leading marketing delivery or measuring marketing
performance.
You’ll support our efforts to grow access to affordable credit by working with lending organisations to
identify and refine their marketing strategy and plans, and guide them to measure and improve their
marketing performance, based on consumer understanding. You’ll own relationships with a range of
external agencies to ensure excellent service is provided to organisations in the community finance
sector.
You will be joining a talented and driven team drawn from a range of backgrounds spanning CEO, Partner
and Director roles within Financial Services institutions through to leaders in impact investing and social
purpose organisations. The reach and influence of our team makes this an exciting place to work and
enables us to engage important stakeholders at the highest levels.
We’re working to create a fairer financial services system for all, and a core part of that is understanding
people who are marginalised and excluded. Our team is no different, and we strongly encourage
applications from members of minority groups and all sections of the community. We are passionate
about inclusion and looking for someone who is prepared to work on a range of initiatives as we support
development across the sector.
We have put together this job pack to give you some insight about us and what it is like to work here, as
well as some understanding about this role and the skills and experience we are looking for.
We believe this is a hugely exciting opportunity for an experienced consumer insights and marketing
professional who enjoys a diverse range of work and is seeking further development in their career. If this
sounds like the role for you, please do get in touch!
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About Fair4All Finance
Fair4All Finance has been founded to increase the financial wellbeing of people in vulnerable
circumstances by increasing access to fair, affordable and appropriate financial products and
services.
Fair4All Finance was established in 2019, in response to the government’s commitment to allocate
dormant assets money to financial inclusion initiatives.
Our vision is of a society where the long-term financial wellbeing of all people is supported by a fair
and accessible financial sector.
Our mission is to increase the financial resilience of people in vulnerable circumstances by
providing access to fair, affordable and appropriate financial products and services.
Our first focus area is improving access to affordable credit. Our aim is to build capacity in the affordable
credit sector with a combination of financial support, capability development and ecosystem
development programmes. We are committed to pursuing other innovations that meet the needs of
people in vulnerable circumstances and will in the future be launching programmes on insurance and
savings.
You can find further information on our latest activities and strategy at our website.

Our values
Fair
We’re impartial, open and rigorous in making sure our work has the right impact. We share a strong sense
of fairness and we're determined to make the system work better for everyone.

Inclusive
We value diversity and difference. We also recognise the financial system has a disproportionate impact
on those excluded, so we’ll work doubly hard to ensure their voices and insights are reflected in our team
and inform our work.

Bold
The problems we’re tackling require bold solutions and we won't shy away from being radical. We're
prepared to take considered risks in order to make a difference.

Compassionate
We believe in treating everyone with dignity and respect, and we work with empathy to consider the
needs of everyone we interact with. We take care in communicating the hard choices we’ll inevitably have
to make.

3

Job Description

Collaborative
We know we can't change the system on our own and we don’t have all the answers. So we work in
partnership with inspiring organisations as together we’re stronger.

Our Benefits
We know that thoughtful and progressive treatment of people in their work creates mutually positive
benefits. To deliver on our ground-breaking work we need to have a team that can deliver outstanding
work and our benefits strategy supports this goal.
We created a benefits package that enables a culture where people thrive and to:
•

enable people to manage their time to maintain a healthy balance with a focus on outcomes
rather than hours

•

provide support for people to sustain their financial, physical, and mental health

•

enable people at different life stages to support those they care for and give back to their
communities

Financial security
We believe that our financial benefits offering should enhance people’s financial wellbeing and resilience.
We want to encourage a savings habit, provide income resilience to cover life shocks or life events such
as family or caring responsibilities and retirement.
Benefit

Details

Pension

A competitive contributory pension, with employer contribution matching
2:1 (up to 12% employer contribution on pensionable qualifying earnings )

Insurance policies

Life assurance, critical illness, and income protection to give you
reassurance for any unforeseen ill health problems and to look after your
family’s financial future

Loan

Payroll savings and interest free cost spreading loans to smooth any lump
payments and give financial reassurance

Family leave

Enhanced and equalised maternity, shared parental and adoption leave and
enhanced paternity leave

4

Job Description

Health and wellbeing
We want to ensure that our team can easily access everyday healthcare for mental and physical health
and at a low personal cost. We encourage and support our people to proactively manage their health. Our
health cash plan also covers your dependents and an option to add other members.
Benefit

Details

Health care cash plan

Reimbursement for everyday health costs such as eye care, dental and
physiotherapy in addition to a range of alternative treatments such as
acupuncture and access to X-Rays and consultations

Fitness and exercise

Access to discounted gym membership, health assessments and NHS
approved app to support mental and physical health

Health and legal advice

24-hour confidential telephone help line for financial, health or legal advice

GP and prescriptions

24-hour access to a GP with a prescription service

Counselling

8 face to face counselling sessions

Holidays
Taking appropriate time off to recuperate and balance is a key part of our health and wellbeing strategy.
Everyone is entitled to the same amount of enhanced company holiday regardless of their role or length of
service.
Benefit

Details

Holiday allowance

27 days holiday plus bank holidays (pro rata)

Additional holiday

Buy up to 10 days additional holiday (pro rata)

Agile working
We recognise the importance of having a great balance between home and work responsibilities, so we do
everything we can to support flexible working. Flexible working arrangements are something that we
discuss collaboratively before any arrangements are agreed by your manager.
Benefit

Detail

Flexible arrangement

•

Flexible or hybrid remote/home and office working

•

Compressed or part time hours including 4-day week and 9-day
fortnight

•
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Informal flexible arrangement around core hours of 10.00am –

4.00pm
Moments that matter

•

Time off to care for dependants

•

IVF and family planning

Reflection, learning and development
We are invested in your learning and development, and we expect you to be too. Our approach reflects
what we know to be most effective, and we’ve adopted a 70:20:10 approach. 10% of our learning will be
formal learning, 20% through coaching and independent learning and 70% through application in our
roles.
We also set aside 2 days a month as a team, to create space for reading and reflection.
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Consumer Insights
and Marketing
Executive
Location

This role-holder will be expected to spend regular time every week in the
London office and at client meetings nation-wide; with flexibility on
working from home at other times

Accountable to

Head of Markets, Consumer Insights and Product Design

Terms

Permanent, full-time role, open to and supportive of flexible working –
open to part time applicants (minimum four days a week)
Salary: £35k-£42k (pro rata for part time)
All applicants must have an existing Right to Work in the UK

Role purpose
Organisations in the Community Finance sector (namely credit unions, community development financial
institutions and social fintechs) excel at serving customers in vulnerable circumstances across the UK
and are experts in their customer base. Despite their strength in serving customers, awareness of these
organisations is generally low, as is penetration within their potential customer base.
There is a diverse range of marketing capability and resource in community finance organisations,
ranging from sophisticated marketing automation and analytics with reasonable budgets and campaigns
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delivered by agencies, to a single person responsible for all aspects on a limited budget.
The person in this role will be responsible for managing our consumer insights projects, getting to the
heart of the complex and varied issues that our end consumers face, sharing this insight internally and
externally and recommending (and delivering) activity that can improve the lives of people in financially
vulnerable circumstances.
You’ll have experience in writing briefs, procuring brilliant agencies, ensuring projects run to plan and that
we’re staying true to our purpose with our work. You’ll be adept at planning how we use and share insights
to get the most impact from our wide range of stakeholders, which includes government, mainstream
banks, regulators, community finance providers and charities.
We are also looking for someone to support community finance providers to develop their marketing
capability, increasing the effectiveness of marketing through sector wide support and helping marketing
teams within organisations to develop their skills and experience. You’ll either deliver this from your own
marketing expertise, or by being incisive and focused on identifying challenges and finding the right
marketing specialists to support organisations.
Our remit extends to the wider financial services sector and working with mainstream banks to support
them to more readily serve customers currently excluded from financial services. In this role you'll have
opportunities to support major banks on their journey to financial inclusion, including sharing your
learnings and sharing effective approaches on marketing, product and strategy, working with our wider
propositions team.
The support that you deliver will have a direct impact on the lives of potentially millions of people who are
living in vulnerable circumstances, building awareness of the organisations that can help them the most.
For example, you’ll help our investees to reach more customers, where the financial and social impact
includes;
•
•
•

Moneyline saving low-income customers £5.4m in interest payments compared to high cost
lenders (view their latest social impact video with Michael Sheen)
Fair For You generating at least £50.5m of social impact through their lending
Credit Unions helping people in some of the most deprived areas in the UK to build their financial
resilience, such as Enterprise Credit Union in Merseyside and HEY Credit Union in East Yorkshire
and North Lincolnshire

This role will suit someone who is passionate about putting consumers first in their work. You’ll have led
consumer insights projects and have been actively involved in turning insights into action. You’ll have
direct to customer marketing experience or have worked closely with marketing teams and understand
the fundamentals of marketing strategy and delivery.
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You’ll be excited to drive change across a sector, working with organisations at differing levels of
capability and working with a range of external stakeholders.
You’ll be organised, often owning several project plans at once and thinking ahead to how the outputs of
our work can have the most impact.

Your responsibilities
1.

Managing consumer insights projects from initial brief through to delivery to ensure our product,
marketing and operational work is fit for purpose and meets customer needs – 40%

This will include:
•

Developing your understanding of our strategic aims and initiatives, and where new consumer
insights are needed to maximise the impact of our work

•

Ensuring that our broad stakeholder groups are considered in the overall brief, and in the outputs,
of our work

•

Being an expert in Fair4All Finance’s consumer segments, and an advocate for these internally
and externally which may include running workshops to embed learnings

•

Ownership of procurement of consumer insights agencies including writing briefs, managing
assessment processes and contracting, working closely with our Operations team

•

Working with agencies to design a clear project plan, and keeping all parties on track of both the
objectives of the work and the deadlines

•

Planning required deliverables, including toolkits, webinars, videos or other content, to share the
outcomes of our work (working closely with our Communications team)

2. Through direct delivery and working with marketing agencies to ensure community finance
providers get excellent support for marketing strategy and delivery – 30%
To increase awareness of the community finance sector, you will manage initiatives that help to develop
marketing capability across the sector. This will include:
•

Working with marketing agencies on the development of marketing toolkits to support capability
development across the sector, including guidance on marketing performance measurement,
channel strategy, brand strategy and more. This applies to marketing that is both direct to
customer, and through referral routes (for example through employer or housing association
partnerships with lenders as many organisations currently have these relationships but have low
penetration of the membership base)
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•

Identifying new market and customer opportunities for the sector, monitoring market trends and
delivering insights and recommended actions to support fast and effective execution

•

Developing a content plan for regularly sharing knowledge to improve capability, whether directly
or by procuring additional support. This could include a wide range of support for marketing
leads across the sector including:
o

facilitating webinars or roundtable events on specific aspects of marketing;

o

collating best practice content, activity, practical guides and templates;

o

commissioning content that can be white labelled for use by multiple organisations eg
materials for employers to use in internal communications to drive uptake of the
products and services they are able to offer through partnerships with lenders for.

o

Commissioning and managing the roll out of technical product training materials which
help to enable referrals from organisations to lenders to target those most in need eg
engaging with housing associations, whose residents are amongst the most vulnerable,
to build understanding within their teams of the benefits of community finance lending
and savings products and how to refer to lenders using HM Treasury approved credit
broking exemptions aimed at facilitating help getting to those who need it most

Success looks like increased brand awareness, reduced cost per acquisition and helping organisations to
reach and serve a more diverse customer base (in terms of product holding, financial circumstances and
into minority characteristics who we know are more likely to be excluded from mainstream financial
services).

3. Awareness raising activity for the Community Finance sector – 20%
To support our strategic priority of growing the affordable credit sector, support and lead initiatives that
help grow the awareness of affordable credit. This could include working with other organisations such as
Money and Pensions Service to provide content and support for their plans, or to directly lead activity that
raises awareness of community finance providers through direct to customer campaigns that we deliver
or fund lenders to implement using white labelled campaign collateral (for example, leading work to
design one set of campaign assets that can be used by a range of providers)
You will use your consumer insights, and any previous marketing experience, to identify what successful
campaigns look like and to identify where specialist agencies are required.

4. Wider content and comms support – 10%
On an ad-hoc basis, use your capability to support our Communications and Content team, such as
repurposing customer insights and analysis for different audiences, supporting our social media delivery
and promotion of Fair4All Finance content and events.
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Person specification
Essential experience and capabilities
To be successful you will need:
•

A curious nature, challenging us to think about the gaps in our knowledge, and what research and
insights will increase the impact of our work

•

Experience in generating actionable insights that support delivery of product and marketing
strategies

•

Experience in managing consumer insights and research projects, from brief writing and assessment
of providers through to project planning and delivery

•

Experience of customer focused design and delivery, including customer persona work, customer
insights and its implications for marketing strategy and delivery

•

Strong organisational skills to develop and manage project plans and budgets when working with
external agencies

•

Procurement and contract management experience to maximise the impact of external spend

•

Experience working in, or closely with, direct to customer marketing teams

•

Preparation of compelling and exacting market and marketing analyses

•

Strong stakeholder management skills

Desirable experience and capabilities
It would be great if you also have:
•

Experience of working for a financial services organisation or with clients in the financial services
sector

•

Marketing delivery and measurement experience across a range of channels (online and offline) in a
direct to consumer role – this could be in an organisation or at an agency

•

Understanding of market segmentation, strategy, planning and execution of marketing activities
across a variety of channels

Personal characteristics
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•

Our ideal candidate will be organised, flexible, creative, and resourceful

•

You’ll be experienced at dealing with stakeholders, building relationships internally and
externally

•

You will be innately curious about how to tackle complex tasks and reach those who are
excluded from, or not engaged with, financial services providers

•

You will be passionate about our mission to increase the financial resilience of people in
vulnerable circumstances, and seek continued learning and development either formally or
through supporting other projects across the organisation as and when required

•

You’ll be able to deal with complexity and uncertainty, and work under your own initiative

Terms of employment
All applicants must have an existing Right to Work in the UK.
Fair4All Finance is committed to being a diverse organisation that is truly representative of the people
and communities we serve. We are an equal opportunities employer with an inclusive environment where
different experiences, expertise and perspectives are valued, where everyone is encouraged to grow and
develop and all team members can contribute to their fullest potential.
Applications are welcome from people of any age, sex, gender identity, disability, marriage or civil
partnership, pregnancy and maternity, religion or belief, race, sexual orientation, transgender status or
social economic background. We are determined to ensure that all team members and applicants receive
fair and equitable treatment or are not disadvantaged by any inappropriate conditions or requirements
being placed on them.
When we are recruiting, we actively seek to reach a diverse pool of candidates. We are happy to consider
any reasonable adjustments that potential team member may need to be successful. We recognise the
importance of a good balance between work and home life, so we do everything we reasonably can to
accommodate flexible working.

Applications
•

Please apply through BeApplied by 18 July

•

We may contact you prior to the closing date to arrange an interview

•

If you would like to have an informal chat about the role before applying, please email
jobs@fair4allfinance.org.uk
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After the job advert closes, your answers will go through a sift process: randomising and anonymising
answers to take out individual information that could add biases into hiring decisions. This enables
application reviewers to review each answer objectively. People scoring the applications will not have
seen your CV at this stage of the process so please try your best to answer questions with specific
examples and without simply rephrasing your CV, which they will review later in the recruitment process.
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